
 
         
 

CREATE YOUR ELEVATOR PITCH 
 

Your elevator pitch gives you an opportunity to positively position yourself when introducing yourself to others.  
Components of your pitch will be woven into your networking conversations, informational interviews, cover letters 
and interviews.   Thus, keep in mind that your pitch is not a memorized statement about yourself, but rather a group 
of points that you can use to highlight your relevant experiences and skills to support your candidacy.   
 
Develop the components of your elevator pitch by answering the questions below. Consider what will be most 
important and relevant to your audience as you construct the points. Remember, what you choose to highlight may 
change based on the target audience and the situation. Therefore, it’s recommended to develop several well-
crafted points, and selectively choose how to weave them into your communication. 
   

1) Who You Are 
- Include your name, school, class year. 
- What function/ industry are you interested in pursuing?  
- Describe your background; what position/industry were you in before business school?  
- What was your role and main responsibilities?  

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

2) What do I have to offer?  Why should they be interested in me?    
- What about my background and prior experience suggest reasons for targeting this function/ industry?   
- What need or issue does the employer face and how can I add value?  What contributions can I make? 
- What makes me different/ unique from other candidates? What are my USP’s (Unique Selling Points)?   
- What benefits can employers derive from my skills, based on my proven accomplishments? 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 

3) Call for action:  The ask 
 -      What is your goal, your desired next step from here?   

-  What question(s) could I ask to invoke further dialogue?  

_____________________________________________________________________________________ 

_____________________________________________________________________________________ 
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Elevator Pitch Examples 
Example 1:  
• Hi, my name is Sue Simms and I’m a first-year MBA student at DePaul Kellstadt Graduate School of Business. 

I’m very interested in pursuing a career in marketing.  
• Prior to coming to business school I worked in the financial services industry as an investment consultant for 

five years during which time I met with small business owners on a regular basis to understand their short term 
and long term financial goals.   

• Obtaining ongoing referrals was an important element to growing my business and achieving my own financial 
success.  

• Therefore, my ability to effectively listen and to understand the customer’s needs in order to provide the right 
financial advice was critical.   

• I believe my strong listening skills and ability to understand the consumer will assist me in brand management 
and effectively marketing a product/service.   

• Can you tell me a little more about your background and how you made your career transition into brand 
management?   

 
Example 2: 
• Hi, my name is Chris Jones and I’m an MBA student at DePaul Kellstadt Graduate School of Business. I’m 

interested in obtaining an investment management internship. 
• I was a chemist for a large pharmaceutical company prior to business school. My previous experience allowed 

me to conduct a thorough analysis of the pharmaceutical industry, its products and its competitive landscape.  
• I learned about the different classes of drugs available, their properties and how they worked which helped me   

recognize their value to existing markets, and identify opportunities to penetrate new markets.  
• My ability to conduct in depth industry research, understand the competitive landscape and make decisions and 

recommendations on new markets to penetrate will be valuable skills I can utilize in an Equity Research role, 
where I would cover a sector and make investment recommendations within that industry to portfolio managers. 

• Can you tell me more about your firm’s investment philosophy? What is a typical career path from an Associate 
role?  

 
Create Your Elevator Pitch: 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 

___________________________________________________________________________________________ 
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